“No voter to be left behind”

Foreword

The SVEEP programme having already achieved increased participation
in its early years now aspires for complete and enlightened participation in
coming years. However, bringing about behavioural change, in our country of
wide diversity remains a challenge.

As the experience in the past years show, continuous innovation at ground
level, differential approach based on situation analysis and plethora of creativity
remains the strength of the SVEEP programme. Successful innovations in the
past elections were adapted into best practices, best practices over time have
found place among the Guidelines and Circulars. While two compendium of
instructions have been brought out since the inception of the SVEEP programme,
a comprehensive documentation of best practices was done after the National
Elections 2014.

This volume is not just an updated version of the second Compendium
of Instruction of February 2014, but details out the framework and underlying
principles of the SVEEP programme besides identifying its core components.
This Manual is meant to serve as a guide and reference book for the new election
officials and as a refresher for the experienced election managers.

Shri Umesh Sinha
Deputy Election Commissioner
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1.1.

1.2.

1.2.

1.3.

CHAPTER -1

GENERAL

Background: Across the world many democracies are experiencing declining voter
turnout and increasing apathy to vote amongst specific groups of people. Voters’
education is not only the correct but also the most appropriate way to improve
participation in a democracy compared to any other alternative. Realizing this,
several countries have voters” education as part of their constitutional mandate. To
meet the challenge of eligible and yet unregistered citizens and not so high voter
turnout, ECI consciously introduced a process of dialogue with citizens. It started
reaching out to citizens to understand what was stopping them from registering
in the electoral rolls and voting. Certain amounts of Information, Education and
Communication (IEC) activities were taken up in 2009 to benefit the voters. The
IEC initiative of ECI was subsequently revamped in 2010 as a national programme
titled Systematic Voters’ Education and Electoral Participation (SVEEP). The theme
chosen for the Diamond Jubilee Year of the ECI in 2010 was “Greater Participation

for a Stronger Democracy”.

Concept: Systematic Voters” Education and Electoral Participation (SVEEP) is a
multi-intervention programme that reaches out through different modes and
media to educate citizens, electors and voters about the electoral process in order
to increase their awareness and participation. SVEEP is designed according to the
socio-economic, cultural and demographic profile of the state as well as history of
electoral participation in previous rounds of elections and learning thereof.

Programme Objectives: All SVEEP activities and efforts are aimed at:

(a) increasing electoral participation through voter registration and turnout
(b) increasing qualitative participation in terms of ethical and informed voting
(c) continuous electoral and democracy education

Strategy and Framework

1.3.1. Strategy: Based on the situation and gap analysis and understanding the
type of voters, the SVEEP strategies are developed and utilized to overcome
barriers to voter registration, some of these are mental barriers, while some
have to do with lack of relevant information or problems with the voter
registration process and management. In addition, spreading awareness
about informed, un-intimidating and inducement free voting under the
broader framework of civic education, is an integral part of the approach.
The overarching strategy for voter registration and participation is IMF
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1.3.2.

1.3.3.

(Information, Motivation and Facilitation) and comprises of a plethora of
systematic interventions to involve the people in the electoral process.

Targeted Interventions: To engage specific target groups identified through

a rigorous mechanism that takes into account data from each polling station,

customized interventions are designed, with focus on the following:

L For meeting gender gap

II. Fighting urban apathy

I Overcoming youth “disconnect”;

IV.  Targeting Service Voters

V. Outreach to Overseas Indian Electors

VI.  Special outreach for Persons with Disabilities

VIL.  Inclusion of domestic migrants and other marginalized segments

Framework

Preparation

a) Formation of SVEEP Core Committees at State and District Level

b) Appointment of Nodal Officers at State and District level

C) Training and capacity building of officers

d) Situation Analysis through surveys to identify gaps and groups
recording low participation

e) Identifying lowest turnout PS and reasons

f) Analysing gaps and reasons for the gaps

Planning

a) Preparation and sharing of National Framework of Action Plan

b) Preparation of State SVEEP plans based on state level gaps and
National Framework

C) Preparation of District SVEEP plans based on district and PS level
&aps

d)  Drawing up monitoring, feedback and evaluation process and

mechanism
e) Resource allocation
f) Content creation for creatives
g) Calendar of activities
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3.  Start off Criteria for Media Houses
a) Non-political and non-partisan with clean antecedents

b) High Credibility and reputation among people and should have good reach in
the region
4.  Role and responsibility of ECI/Chief Electoral Officers of States

i.  Accepting the Media House as a partner organization in promotion of electoral
democracy.

i. Creating a mechanism for coordination and periodic evaluation of the
collaboration

iii. ~While working out information and motivational campaigns for facilitating
voter participation, they may involve the Media House appropriately.

iv.  CEOs shall share the material on Voter education/awareness with the Media
House for wider dissemination of the message.

5. Roles and responsibilities of Media House

i Disseminating to the public, information like when, how, where and why to
register as voters on pro-bono basis.

ii. Providing free print space and air-time during elections and ahead of Summary
revision to air out messages and promos from CEO'’s office for encouraging
voter registration and participation in polling.

iii. Promote ethical and informed voting free of inducements and educate voters
about their rights and duties to strengthen democracy.

iv. ~ Create its own promos and spots for registration and voting on pro-bono basis,
especially during elections.

v.  However all such content should be vetted by the CEO.
6. Finances

The collaboration will be without any funding arrangement and without any
financial liability on the part of Election Commission and CEO.

7. This framework will become operational between ECI/CEO and any Media House
through exchange of appropriate letters, if the CEO wishes to get it operational.

8. Safeguards

Since non-partisan, objective, non-political citizen awareness, facilitation and
engagement are the basis of this framework of engagement, any deviation will
automatically mean that the working arrangement with the concerned Media House
has lost its relevance and stands dis-engaged forthwith.

Both the CEO and the Media House are at liberty at any time to suggest review,
revision and modification of the content of the work and to ensure conformity with
the directions that may be issued by Election Commission of India from time to time.

S
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Annexure-XIV

Engagement with a Civil Society Organisation
Framework of Engagement

1. Introduction

The democratic framework of our country has been shaped through credible,
transparent and impartial electoral processes put in place by the ECI over the last
sixty years.

These processes, enfranchising every eligible elector in this country, begin with
voter registration and ultimately seek to provide a level playing field for all political
parties and create an environment that is conducive for conducting a free and fair
poll, in which all eligible electors can and should participate

There needs to be an enabling environment combining information, motivation and
facilitation so that potential voters are fully engaged in the process of democratic
governance through effective electoral participation.

There is also an imperative need for greater participation of all stakeholders that in
the broadest sense would imply greater citizen engagement in the election process.
This is however, some times, not the case.

Young Indians who become qualified to be registered as voters on turning 18 years
need to be given the necessary orientation & facilitation to understand their new role
and get engaged with the electoral registration and further participation process.
There are visible gaps in participation among women, urban population, weaker
sections and others in various parts of the country owing to a range of factors.

Civil Society Organisations can play a significant catalytic role in enhancing citizen
engagement especially in the areas of reaching out to the last-mile in furtherance of
the Election Commission’s goals.

2. Goal and objectives — ECI-CSO Partnership

Goal: To have every eligible citizen on the electoral roll and have every enrolled
voter to vote voluntarily, thus ensuring widest electoral participation and inclusive
elections through information, education, motivation and facilitation.

Objectives:
I.  To bridge the gender gap in registration and voter turnout.
Il.  To fight urban apathy to electoral participation
ll.  To overcome youth disconnect with the electoral process
IV.  To facilitate inclusion of marginal sections in the electoral process
V. To promote informed and ethical voting

VI.  To bridge the gap in information, awareness, motivation and facilitation in the
electoral process
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3. Start off Criteria for CSOs

a)
b)

<)
d)

Non-political and non-partisan with clean antecedents (financial and criminal)

High Credibility and reputation among people within their regions of operation
and should have good network in the region

Actively engaged in any developmental or social cause
A background of knowledge of one or more areas of :
(i)  Democracy

(i) Election Management

(iii) Electoral Participation

(iv) Education and Awareness

(v) Inclusion, worked with marginalized segments/ group in the society

4. Role and responsibility of ECI/Chief Electoral Officers of States

VI.

VIL.

Recognizing the CSO as a partner organization in promotion of electoral
democracy.

Creating a mechanism for coordination and periodic evaluation of the
collaboration

Imparting training and capacity building of CSOs through Workshops at
HIDEM/RIDEMs.

Implement other demand and supply side measures for optimally reaching out
to the community of electors/ potential electors by suitably associating the CSO.

Involving CSO volunteers to assist the Booth Level Officer for each polling
station area as a Booth Level Volunteer in the area of Electoral Roll correction
and revision.

While working out information and motivational campaigns for facilitating
voter participation, they may involve the CSO appropriately.

CEOs shall share the material on Voter education/awareness with the CSO for
wider dissemination of the message.

5. Roles and responsibilities of CSO

Assisting the Chief Electoral Officer in taking up voter awareness programs on

electoral registration process and encouraging voters’ participation.

Assisting both rural and urban population to register as voters at convenient
registration locations and at timings that are convenient to them.

10D
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6.

iii. Nominating volunteers (BLVs) with clean antecedents for each polling station
to help identify and include the eligible voters living in the polling station area
in both rural and urban centres.

iv.  Assisting the Electoral Registration Officers (EROs) and the Booth Level Officer
in obtaining applications, photographs from the eligible and new voters
in the polling station area and ensuring that electoral rolls are accurate and
periodically updated.

v.  Supporting various participative initiatives to make electoral rolls cleaner and
poll process more efficient.

vi. Help overcome information and motivational gaps and working towards full
participation of the electors in Voting during the elections.

vii. Promote ethical and informed voting free of inducements and educate voters
about their rights and duties to strengthen democracy.

viii. Provide constructive feedback, new and innovative ideas to increase voter
participation

Finances

The collaboration will be without any funding arrangement.

7.

This framework will become operational between ECI/CEO and any CSO through
exchange of letters, if the CEO wishes to get it operational.

Safeguards

Since non-partisan, objective, non-political citizen awareness, facilitation and
engagement are the basis of this framework of engagement, any deviation will
automatically mean that the working arrangement with CSO has lost its relevance
and stands dis-engaged forthwith.

If any other organization/agency, is sought to be associated with this collaboration
work by the CSO, that can happen only in consultation with the Election Commission.

Both the CEO and the CSO are at liberty at any time to suggest review, revision and
modification of the content of the work and to ensure conformity with the directions
that may be issued by Election Commission of India from time to time.

SO
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Annexure-XV
Engagement with PSU/Corporate House
Framework of Engagement

1. Introduction

The democratic framework of our country has been shaped through credible, transparent
and impartial electoral processes put in place by the ECI over the last sixty years.

These processes, enfranchising every eligible elector in this country, begin with voter
registration and ultimately seek to provide a level playing field for all political parties
and create an environment that is conducive for conducting a free and fair poll, in which
all eligible electors can and should participate

There needs to be an enabling environment combining information, motivation and
facilitation so that potential voters are fully engaged in the process of democratic
governance through effective electoral participation.

There is also an imperative need for greater participation of all stakeholders that in the
broadest sense would imply greater citizen engagement in the election process. This is
however, some times, not the case.

There are visible gaps in participation among women, urban population, migrant
working population including labourers, weaker sections and others in various parts
of the country owing to a range of factors. Young Indians who become qualified to be
registered as voters on turning 18 years need to be given the necessary orientation &
facilitation to understand their new role and get engaged with the electoral registration
and further participation process.

Public Sector Enterprises and Corporate Houses can play a significant catalytic role
in enhancing citizen engagement by partnering Election Commission of India in its
Systematic Voters” Education and Electoral Participation (SVEEP) programme and also
fulfill their Corporate Social responsibility.

2. Goal and Objectives

Goal: To have every eligible citizen on the electoral roll and have every enrolled voter
to vote voluntarily, thus ensuring widest electoral participation and inclusive elections
through information, education, motivation and facilitation.

Objectives:
L To bridge the gender gap in registration and voter turnout.
IL. To fight urban apathy to electoral participation

I To overcome youth disconnect with the electoral process
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IV.
V.

VL

To facilitate inclusion of marginal sections in the electoral process
To promote informed and ethical voting

To bridge the gap in information, awareness, motivation and facilitation in the
electoral process

3. Start off Criteria for PSUs/Corporate Houses

Non-political and non-partisan with clean antecedents
High Credibility and reputation among people

Capacity and outreach for engaging with the community

4. Role and responsibility of ECI/Chief Electoral Officers of States

i

ii.

ii.

iv.

Accepting the PSU/Corporate House as a partner organization in promotion of
electoral democracy.

Creating a mechanism for coordination and periodic evaluation of the
collaboration

While working out information and motivational campaigns for facilitating
voter participation, they may involve the PSU/Corporate House appropriately.

CEOs shall share the material on Voter education/awareness with the PSU/
Corporate House for dissemination of the message among their employees.

Setting up of registration/facilitation desk during special registration drives, for
the benefit of the PSU/Corporate employees

5. Roles and responsibilities of PSU/Corporate House

1.

ii.

ii.

iv.

Promoting Voter education and awareness among people on pro-bono basis,
particularly in the areas of their outreach.

Promoting electoral registration among its employees and family members and
providing facilitation desks during special registration drives.

Promote ethical and informed voting free of inducements and educate voters
about their rights and duties to strengthen democracy.

Extending due sponsorship and in kind support to the SVEEP programmes and
activities carried out by CEO.

Nominate a nodal officer to interact and coordinate with the CEO/election
machinery.
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6. Possible activities that can be undertaken by PSU/Corporate House for promoting
Voter Education & Awareness

i. Registration of all its employees, including the labour force, in coordination
with the Electoral Registration Officer; Organising camps with the help of ERO
for enrolment of their employees and family members

ii. Organise facilitation camps for voter registration in areas they have adopted
under CSR; extend online search facilities in all popular branch offices for
searching names on electoral roll in a special drive with adequate pre-publicity;
display Voter education material in its premises for employees and also at its
public offices for customers

iii. Sponsor Youth Voters Festival activities and prizes for various competitions in
Educational Institutes on Voter education under CSR

iv. Sponsor targeted SVEEP programmes e.g. SVEEP campaign for women, weaker
section, physically challenged etc; support SVEEP material production and
distribution for Chief Electoral Officers(CEQO) of the State

v. Integrate Voter education themes in their corporate advertisements; extend
support to CSOs and NGOs carrying out Voter education programmes; conduct
Voter awareness campaigns on its own clubbed with a special registration
drive; conduct special electoral awareness campaigns for old, Tribals, excluded
groups and communities, differently-abled & also for migrant labourers

Vi. Celebrate National Voters” Day on 25th January; administer NVD oath to its
employees

7. This framework will become operational between ECI/CEO and any PSU/Corporate
House through exchange of appropriate letters, if the CEO wishes to get it operational.

8. Safeguards

Since non-partisan, objective, non-political citizen awareness, facilitation and
engagement are the basis of this framework of engagement, any deviation will
automatically mean that the working arrangement with the concerned Corporate
House has lost its relevance and stands dis-engaged forthwith.

Both the CEO and the Corporate House are at liberty at any time to suggest review,
revision and modification of the content of the work and to ensure conformity with
the directions that may be issued by Election Commission of India from time to time.

S>3
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Annexure-XVII
Format for Undertaking by the Icon

.............. am pleased to convey my consent to be the State Icon for promotion of voters’
participation and informed and ethical voting. I further certify that I have no political
affiliation with any political party and I undertake that I will not associate with any polit-
ical party/candidate during the period of my being the Icon of the Election Commission
of India.
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II.
III.
Iv.

VL

VIL

Annexure-XVIII
Nomination Form for Best Electoral Practices Awards

(Format)
Nomination for : Best Electoral Practices/Special Award (Tick one)
Name of the Officer
Designation/Post during the period of consideration :
Present Designation and Post :
Nominated for : (Tick any one)

i.  Overall conduct of elections

ii.  Voters’ Education and Electoral Participation

iii. ~ Management of Electoral Rolls

iv.  Expenditure Monitoring & Tackling Money Power
v.  Use of Technology

Vi. Security Management
vii. Infrastructure Management
viii. SVEEP

ix.  Innovative measures

x.  Media Monitoring and Public Relation

Summary of Achievement/Work - The name of the achievement and a summary
of the nomination. Describe the achievement/work, key features and the outcomes/
effectiveness. (No more than 100 words)

Description of Achievement/Work — Use plain language to describe the achieve-
ment/work of the nominee (No more than 1000 words)

VIII. Enclosures:

IX.

1.
20
Recommendation of the CEO — (upto 100 words)
Signature
(Name of CEO)
(Name of the State/UT)
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Annexure-XIX

Nomination Form for Best State Award
(Format)

L. Name of the State
II.  Relevant Indicators (comparative data for the period in consideration ) :

(from list given at point 6.3 of the circular no 590/SVEEP/2015-Awardee, dated

II. Summary of Achievement/Work - Use plain language to describe the achievement/
work in the State (No more than 1000 words)

IV. Enclosures:

(Name of CEO)

CEO of

(Name of the State/UT)




“No voter to be left behind”

Annexure-XX

NATIONAL CSO AWARD FOR BEST CAMPAIGN ON VOTERS’
EDUCATION & AWARENESS - 2014

A. Who is eligible?

Institutions, organizations or individuals from among CSOs promoting electoral
participation through effective and innovative programmes or projects.

B. How to apply?

The submission of nominations shall be made to Under Secretary(SVEEP), ECI by the
CEOs, as well as by Civil Society Organizations maintaining official partnerships with

CEOs/DEOs. Each nomination must be accompanied by a written recommendation by
CEO/DEO. A self-nomination cannot be considered.

C. Selection process

The selection of prize winners will be made by a Jury appointed by ECI. The Prize shall
be awarded at the official ceremony on National Voters” Day (25" January). It would not
have any cash component.

The following specific selection criteria will be applied to candidatures:

1. The ability, as demonstrated in the proposal narrative, to improve electoral
participatory practices.

2. The project must have made an outstanding and tangible contribution to improving
electoral participation and developing awareness on electoral process. Possible
impacts to be considered include but are not limited to:

a. Increased stakeholder engagement in elections.
b. Increase of community awareness on registration and voting process;
c.  Increase of community understanding of informed and ethical voting;

3. Thebest practice has been successful in developing awareness and action on electoral
process among particularly:

a. Women

b. People with low levels of literacy;
c.  People with disabilities;

d. Youth

e.  Urban Populace

f.  Tribal

g.  Specific groups/communities

Please provide the information in the Application form.

1700
B
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NATIONAL AWARD FOR CSO
Application Form

1. BASIC INFORMATION

i.

ii.

iii.

iv.

Name of implementing organization:
Chief executive officer of the organization:

Type of Organization: National NGO [ International NGO! [ Other
National Institution [J

Other (Local branch of National NGO, Private body, Trade Union, Religious
mission, etc.). [] Please specify :

Operating in: All India [ State [ District LJCommunity [] Other [] Please
specify:

2. CONTACT DETAILS

i.

ii.

iii.

iv.

V.

vi

Name of contact person:
Job title (or position):
Full Address:
Telephone/Fax:

Web site, if any:

E Mail:

3.  ORGANIZATION

Describe the organization, its history, its aims and mandate, its governance struc-

ture, any other relevant information (maximum 250 words):

4. PROGRAMME SUMMARY

Describe the vision and rationale of the programme/project: the main goal and the

particular problem/s it seeks to address (maximum 250 words):

5. THEMATIC AREAS (tick those that apply)

1.

ii.

iii.
iv.

iv.

Electoral participation and Gender
Weaker Section
Special Communities/Groups

Fighting Urban Apathy

Oo0oo0ooao

Inclusion of Differently Abled

1 Only if they are represented in India as organisation and their Indian chapter only is

eleigible.
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V.

vi

Youth and Elections 0
Other [ please specify:

6. PROGRAMME DETAILS

a. Specific objectives

List and explain the specific objectives of the programme/project (150 words):

b. Outreach

Main target group(s):

i. ~ Women & Girls

ii. Adults (18 +)

iii. Youth in educational institutions
iv. Urban Population

v. Tribals

vi. Minority groups

vii. Other, please specify

A. Number of locations where the programme is running for the specific
theme:

B. Number of people reached annually (average) on the theme :

Number of participants reached in the year of consideration on the
theme:

c. Programme delivery

ii.

iii.
iv.

V.

Structure and mechanism

How are the programmes organized? Please describe:

What kind communication or behavioural change methodology is applied?
Please describe:

What kind of material is being used?
What are the main topics covered? Please describe:

How and by whom is the material developed?

Language(s) of instruction

i
ii.

ii.

Official language
Mother tongue
Other:
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d. Resources
What resources were used and how were they mobilized?
e. Partners
Provide full list:
i. Government:
ii. List contributions from the private sector and/or NGOs:
iii. Other partnerships (please specify):
7.  Programme Results

List and describe the achievements of the programme/project (minimum 150
words)

8. Innovative Features

List and describe the innovative features of the programme/project (max 150
words):

9. Additional Information

List any sources from which information regarding the programme/project is avail-
able:

10. Please list here documents in the following categories that will accompany this

application
i Documents, films, audio visual material available about programme:
ii. Published research studies / reports available about the programme:
iii. Internal or external evaluations of the programme, reports on impact as-
sessments:

11. Recommendation by District Election Officer/Chief Electoral Officer

Last date of submission of complete application form: ....................... to:
Under Secretary(SVEEP)

Nirvachan Sadan, Ashoka Road,

New Delhi — 110001
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Annexure-XXI
File No. 491/SVEEP/42/2014
NATIONAL AWARD FOR GOVT. AGENCY /PSU FOR
ENHANCING ELECTORAL PARTICIPATION - 2015
A. Who is eligible?

Institutions, organizations or departments from among States/UTs promoting electoral
participation through effective and innovative programmes or projects.

B. How to apply?

The submission of nominations shall be made to Under Secretary(SVEEP), ECI by the
CEOs, as well as by Government Departments maintaining official partnerships with

CEOs/DEOs. Each nomination must be accompanied by a written recommendation by
CEO.

C. Selection process

The selection of prize winners will be made by a Jury appointed by ECI. The Prize shall
be awarded at the official ceremony on National Voters” Day (25" January). It would not
have any cash component.

The following specific selection criteria will be applied to candidatures:

1. The ability, as demonstrated in the proposal narrative, to improve electoral
participatory practices.

2. The project must have made an outstanding and tangible contribution to improving
electoral participation and developing awareness on electoral process. Possible
impacts to be considered include but are not limited to:

a. Increased stakeholder engagement in elections.
b. Increase of community awareness on registration and voting process;
c. Increase of community understanding of informed and ethical voting;

3.  Thebest practice has been successful in developing awareness and action on electoral
process among particularly:

a. Women

b. People with low levels of literacy;
c.  People with disabilities;

d. Youth

e. Urban Populace

f.  Tribal

g. Specific groups/communities

Please provide the information in the Application form.
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National Award for BEST Govt. Agency / PSUs for Enhancing
Electoral Participation

Application Form
1. BASIC INFORMATION
i.  Name of department:
ii. ~ Name of head office:
iii. = Name & address of concerned Ministry:
iv.  Operating in: All India [] State [ District L] Community [1Other [1Please
specify:
2. CONTACT DETAILS
i. ~ Name of contact person:
ii.  Designation:

iii.  Full Address:
iv.  Telephone/Fax:
v.  Website, if any:
vi.  EMail:

3. SUMMARY OF THE INITIATIVE / INTERVENTION
(Maximum 150 words):

4. DETAILS FO THE INITIATIVE/ INTERVENTION
(a) Specific objectives: List and explain the specific objectives of the initiative /
intervention.

(b) Outreach : Main target group(s)
Women & girls [
1. Adults (18+) O
1i. Youth in educational institutions [
iii. Urban population []
1V. Tribals[J]
V. Minority groups []
Vi. Employee of the deptt. []
Vii. Other, please specify[]

(c) Implementation (Details of the intervention — 250 words)
(d) Partners
Provide full list:
i Government:
ii.  Private sector and / or NGOs:
iii.  Other partnerships (please specify):
5. Results: List and describe the achievements of the initiative (minimum 150 words)




“No voter to be left behind”

Annexure-XXII
State/UT Awards for Best Electoral practices

(Framework)

Annual State awards for Best Electoral Practices shall be instituted by all States/UTs
from 2014to recognize the efforts and contribution of the Officers, and to communed
and encourage individual and team accomplishments in diverse fields of election
management. The broad framework of the awards is as follows:

1. STATE AWARDS

1.1 The Awards shall be presented to be performing District Election Officers
(DEOs) (other than National Award winners), ERO/Aero and BLO of the State.
The awards may carry cash component. The awards would be given to the
officials who have done exceptional innovative work in election management.

1.2 Special Award will be presented to officers who have made significant
contribution to conduct of elections, covering all areas like SVEEP, Expenditure
control, Technology, Security, Polling Station management etc. from among all
officers/staff of all categories outside those mentioned at 1.1. This may also
carry cash component.

1.3 The Officers winning the National Award may not be given the State Award.
However the National Award winners from the state shall be mentioned at the
State level function (NVD) though they are not given any award there. (The
names of Nation Award winners shall be intimated before 30" December)

2. CRITERIA

Award On Innovation/best practice in any of Key Indicators (indicative)

the themes

Best DEO |i. Voters’ Education and Electoral [e Increase in Turnout over previous
Participation. election.
ii. Management of Electoral Rolls. |e Identification of communities outside
iii. Expenditure Monitoring & electoral roll and enrolling them.
Tackling Money Power. e Innovations.

iv. IT for citizen’s facilitation/
election management.

v.  Security Management,
Enforcement of MCC etc.
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Best ERO/ |i. Electoral Roll Management. |  Identification of potential electors.
AERO ii. Complaint Disposal e  Number of duplicate/dead/shifted
iii. SVEEP Activities. electors identified and deleted following
due process.
e Against errors identified, no of
corrections made in ER.
e  Percentage of complaints disposed —
online and offline complaints.
e Increase in submission of form 6 over
past year SR.
e EP ration compared to last year.
e  18-19 enrolment percentage against last
data.
Best BLO |i. Improvement in the quality of |e Identification of Prospective Electors
Electoral Roll. and distribution of relevant forms.
ii. SVEEP Activities e  Correction of entries in Electoral Roll.
e  Efforts in bridging gender gap.
e  Efforts in enrolling 18-19 year olds.
e  Efforts towards 100% EPICX and PER
coverage.
e  Efforts in enrolling non- registered
communities/groups.
Special i.  Voters’ Education and Electoral
Award Participation.
ii. Management of Electoral Rolls.
iii. Expenditure Monitoring &
Tackling Money Power.
iv. IT for citizens facilitation/
election management Security
Management, Infrastructure
management, Enforcement of
MCC etc.

2.1. Number of Awards In States (Indicative)

Number of Dis- Number of Awards
HHCtS in the State Best DEO  BestERO/AERO  Best BLO Special Award
Up to 9 1 1 2 1
10 to 29 2 2 5) 2
30-49 3 3 10 3
50 and more 4 4 15 4
(136>
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UNION TERRITORIES AWARDS

3.1. The criteria for the Awards shall be similar to that in State except that the Best
DEO Award shall be replaced with “Best Electoral Practice Award” and to be
given to either a DEO or an ERO.

Award Title Category Numbers (indicative)
Best Electoral Practice Award For DEO or DEO 1

Best BLO Booth Level Officers 2

OTHER AWARDS

The State may also institute Awards to recognize the contribution from Campus
Ambassadors, Village Awareness Groups (formed under directions from EEM),
Civil Society and Media for their contribution to the electoral process. These Awards
may be instituted on need basis and wherever the contribution from this category of
partners have been worthy of recognition and acknowledgement.

SELECTION

5.1. A Committee at State/UT Level may be constituted to scrutinize the nominations
and shortlist the winners. The constitution of the Committee may be sent to the
Commission for approval.

5.2. All officers nominated by the CEO for the National Award may automatically
be included for the State Award for consideration of the State Committee. In
addition, more entries may be invited.

5.3. DEOs may submit their nominations to the CEO for Best DEO Awards.

5.4. The nominations for remaining Awards, including those instituted under sl no
’4’ may be forwarded by DEOs to the CEO.

5.5. The selected names shall be recommended to the Commission for approval.
5.6. The awards shall be given away on National Voters Day at State/UT HQs.

5.7. Detailed guidelines on the selection and nomination may be chalked out by the
CEO within this broad framework and communicated to the Commission.

FUNDING

The funds for the Award shall be met from the State funds (under Elections/ER) and
no separate budget shall be provided by ECI for the same.
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National Voters' Day Pledge

“We, the citizens of India,
having abiding faith in democracy,
hereby pledge to uphold the democratic traditions
of our country and the dignity of free,

fair and peaceful elections, and to vote in every
election fearlessly
and without being influenced
by considerations of religion, race, caste,
community, language or any inducement”
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